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Florida: 

Illinois: 

Indiana: 

Maryland: 

Massachusetts: 

Michigan-: 

Missouri: 

Nebraska: 

New Hampshire: 


New York: 

Rhode Island 




nily Drive-In 

Daytona Beach — Bellair Cinema: Miami — Le jeune Drive-In; Palm Beach — Colony; Pompano 
Cinema; Sarasota — Bayshore Cinema; Tampa — Britton; ll'ejt Palm Beach — Carefree, Surf 
Chicago — 66 Drive-In 

Indianapolis — Pendleton Pike Drive-In; Griffith — Ridge Road Drive-In 
Council Bluffs — Council Bluffs Drive-In; Des Moines — Des Moines Drive-In 
Baltimore — Timcnium Drive-In 

Boston — Uptown; Framingham — Cinema, Gorman, St. George; Gardner — Orpheum; Ipswich - 
Natick — Natick Drive-In: Norwood — Norwood 
Detroit — Eastside Drive-In, Westside Drive-In 

Kansas City — Hi-Way 40 Drive-In; St. Louis — Airway Drive-In, Beverly, Gem, Manchester Driv 
Omaha — West Dodge Drive-In 
Laconia — Colonial 

Atlantic City — Center, Hollywood, Roxy, Shore, Virginia; Livingston — Livingston Drive-In; 
JersryA.its — Roosevelt Drive-In; Rutherford — Route 3 Drive-In; Sadflpl- ftlool: — Route 46 Dri 
Croton-on-Hudson — Starlight Drive-In; Peekskill — Hollowbrook Drive-In; Rochester — Empire 
Akron — Palace; Cincinnati — Montgomery Drive-In; Cleveland — Eastside Drive-In 
Baden - A. B. C. Drive-In 
Westerly — United 


Mtlwc 


d Drive-In 


BOWLING CENTERS IN OPERATION 
Massachusetts; Boston — Holiday Lanes-Medford 

New York; New York City — Bellerose Lancs 

Rhode Island; Westerly — Holiday Lanes-Westerly 

THEATRES UNDER CONSTRUCTION 
Florida; Orlando — Cinema 

New Jersey; Menlo Park — Cinema 

BOWLING CENTERS UNDER CONSTRUCTION 
Massachusetts: Boston — Holiday Lanes-l’arkway; Clone 

Westport — Holiday Lanes-Westport 
PROJECTED THEATRES - All Shopping Centers 


Florida; 

Illino 


Cutler Ridge; /■'• 
Mount Prc ‘ 
Peabody 


t Laudert 


Massachusetts: 

Missouri: 

New Jersey; Cherry Hill 

Pennsylvania: Philadelphia 

Texas: Austin; Houston 

PROJECTED BOWLING CENTERS 
Maine; Lewiston; Portland 

Massachusetts; Cambridge; Chelsea; Fall R 

Missouri: St. Louis 

New Hampshire; Manchester 

New Jersey; East Brunswick 


r; Peabody; Stoneham; Swampsc 


The foregoing include 50%-owned opa 
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To the 

Stockholders of 
General Drive-In 
Corporation 

The year I960 was one of particular significance for General Drive-In Corporation. It marked the first 
public offering of the Company’s shares. It was a year in which the theatre operations, begun in 1922, con¬ 
tinued to prosper. Most important to our future progress, it marked our successful expansion in two addi¬ 
tional leisure-time growth fields — bowling ccntc.s and theatres located in shopping centers. 

These newer activities, like our drive-in theatre operations, are designed to capitalize on the continuing 
shift of population from both urban and rural areas to the suburbs. Like drive-ins, they also cater to the 
growing trend toward recreation for the whole family in convenient close-to-home locations. 

General Drive-In Corporation, as it is presently constituted, represents the combined operations of 
successful theatre companies with antecedents going back to 1922. Consolidation was effected through the 
exchange of shares during the p:.~t year. 

Some indication of the growth expei fenced during the past five years may be obtained from the table 
on page three, which compares I960 o|>eralions with the combined pro forma results of the predecessor 
companies during the years ended October 1956 through 1959. It should be pointed out that the 1960 figures 
are not representative of the Company's present earning power since several new operations were inaugu¬ 
rated near the end of the fiscal year. 

The consolidated company today has 20 drive-in jfieatres in 12 states anti 19 indoor theatres located 
principally in New England and Florida. It is one of the three largest open-air theatre operators and one 
of the 16 largest theatre chains in dollar volume in the United States. Subsidiaries in which General Drive-In 
has a fifty per cent interest operate another six open-air and five indoor theatres. A list of the locations, 
including projected operations, appears on the inside front cover of this report. 

In June, I960, a public offering of 180,000 shares of common stock was made by an underwriting group 
headed by Paine, Webber, Jackson & Curtis. Of these, 50,000 were newlv-issucd shares, the proceeds of which 
were used principally to finance our expansion program and broaden the base for the Company’s future 
growth. A dividend at the rate of 50 cents a share annually has been paid on the common stock in quarterly 
installments since its public sale. 

At the fiscal year-end, there were 847,352.5 shares of commor. stock outstanding out of an authorized 
total of 1,470,000. Total assets were $9,187,182, and net shareholders’ equity was $6,676,441. Working capital 
at October 31, 1960, was $1,773,372. This level is higher than is actually required for our operations. Part 
of these funds will be used to finance our expansion program, and we do not anticipate the need for addi¬ 
tional equity financing in the near future. 
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Gross revenues in the fiscal year ended October 31, 1960, reached 58,139,965, compared with a combined 
pro forma figure of $7,921,477 in the preceding year for the operations which are now part of General 
Drive-In. 

Earnings for the 1960 fiscal year totalled $870,253 or $1.03 a share on the 847,352.5 common shares 
outstanding at October 31. The comparable combined figure for the previous twelve months was $860,167, 
equal to $1.02 a share on the same number of shares. 

It is gratifying that we were able to maintain operating earnings slightly higher than the previous 
year’s level despite the fact that both revenues and net income were affected somewhat adversely during 
the spring and summer months by a strike against film producers which disrupted release schedules. Also 
affecting our 1960 income were certain extraordinary expenses incurred in starting up new' operations 
toward the end of the fiscal year. 

Prospects for the Future 

Since the public sale of shares last June, your Company has opened its first bowling centers and three 
modern indoor theatres in shopping centers. These are discussed in greater detail on the following pages. 

The consolidation of profitable companies effected during the past year and the indicated success of 
our new ventures have increased General Drive-In’s stature as an important factor in the family recreation 
field. The growing awareness of our Company’s activities in financial and real estate circles is helping us to 
expedite our expansion program by bringing to our attention promising situations for further growth and 
diversification. Our increased financial strength will also be of advantage in arranging the necessary financ¬ 
ing as our program proceeds. 

It has been our policy over the years to acquire land adjoining our operating units whenever it could 
be done to advantage. We now own considerable acreage, all with good highway frontage and located in 
the heart of new population centers which have grown considerably since it was obtained. A recent appraisal 
by our Company officers places its aggregate value at more than $4 million. It is carried on our books at 
$1,1S2,538. A few of these parcels may be developed in whole or in part for our own expanding operations, 
in which case they would provide a very favorable cost basis. Others may be sold for capital gains or devel¬ 
oped for substantial future realty income. 

Your management’s long and successful experience in recreation and its broad knowledge of entertain¬ 
ment trends, coupled with the Company's increased financial strength and expanded public relations pro¬ 
gram, seem likely to insure steady progress for General Drive-In and its shareholders. 


Sincerely yours, 



Philip Smith, President 


March 2, 1961 
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General Drive-In Philosophy 


One of the primary needs of the American pub¬ 
lic is wholesome, family entertainment located near 
home. This need has become more pronounced in 
recent years as population has moved toward sub¬ 
urbia, away from the entertainment centers of 
crowded city areas. 

General Drive-In plays to the family —where 
the family lives —in the suburbs. Its drive-in and 
indoor theatres, and more recently shopping center 
theatres, follow this pattern of operation. The same 
philosophy is guiding our new move into the bowl¬ 
ing center field; we will now provide facilities for 
active as well as passive family recreation in con¬ 
venient, wholesome surroundings. 

Drivk-Ix Tiik.v i r;:s 

The rapid growth of drive-in theatres has beer 
one of the phenomena of the period since World 


War II. Started back in the mid 1930's, drive-ins 
grew slowly at first. The war years particularly de¬ 
layed their growth, so that in 1946 there were only 
300 operating in the United States. Their almost 
meteoric growth and importance to our industry 
since that time is indicated by the chart on page 7. 

Drive-ins have climbed steadily, with the num¬ 
ber reaching more than 1,000 in 1949, about 4,000 
in 1955, and nearly 5,000 by 1960. During the same 
period of profitable growth, conventional indoor 
theatres have been decreasing in number — from 
18,700 in 1946 to about 11,300 today. Thus, the 
drive-ins' portion of the industry has risen from 
less than two per cent to approximately 30 per cent. 

An important factor in the increasing accept¬ 
ance of drive-ins has been the industry’s constant 
effort to make them more attractive. In-car heaters 
have made viewing comfortable in all seasons. Indi¬ 
vidual speakers have improved reception and elimi¬ 
nated the loud speakers which were a source of 


FIVE-YEAR COMPARISON OF INCOME 




Years Ended October 31 



1960 

1959 

1958 

1957 

1956 

Revenues 

$8,139,965 

$7,921,477 

$7,632,130 

$7,302,088 

$5,899,573 

Operating income before taxes 

1,176,287 

1,099,786 

1,008,484 

1,003,505 

686,519 

Total net income after taxes 

870,253 

860,167 

703,723 

723,943 

494,042 

Cash flow 

1,270,663 

1,262,923 

1,143,500 

1,131,186 

885,034 

Per share data(*) 

Net income after taxes 

$1.03 

$1.02 

$ .83 

$ .85 

$ .58 

Cash flow 

1.50 

1.49 

1.35 

1.33 

1.04 

(•) Based 

on 817,332.5 shares outstanding at 

October 31, I960 



3 


Reproduced with permission of the copyright owner. Further reproduction prohibited without permission. 




neighborhood objection in the early days of out¬ 
door theatres. Restaurant facilities, children's play 
areas and other improvements added over the years 
have also increased audience appreciation. Your 
Company pioneered manv of the advanced features 
which have since become standard throughout the 
drive-in industry. 

As the drive-ins' share of movie theatre business 
grew, their bargaining position in selecting films for 
exhibition improved accordingly. The film pro¬ 
ducers were forced to make better quality and newer 
films available to them or run the risk of losing a 
large part of their audience. 

The growth of suburban population and the 
resulting evolution in family living patterns have 
played a large part in the success story of drive-ins. 
Fringe areas and outlying sections selected as sites 
for early outdoor theatres became new population 
centers as cities moved outward. This process re¬ 
peated itself as newer, further-out theatre locations 
were developed, their success insured by population 
catching up as suburbia spread. 

It has now become uneconomic, as well as incon¬ 
venient, for the parents of an average suburban 
family to travel to a downtown area to see a movie. 
They find it far more saiislurlory to take their chil- 
dicn—even infants—with them to open-air theatres 
where they can enjoy a picture without the necessity 
for a trip to the city, without engaging a baby sitter 
or incurring other additional expenses. Admission 
is free for children under 12, and a substantial part 
ol today's drive-in audience is made up of young 
family groups. 

The twenty outdoor theatres operated by Gen¬ 
eral Drive-In are well located in the suburbs around 
large metropolitan centers where they will continue 
to benefit from current trends. All cater especially 
to the family trade, particularly in summer when 
schools arc closed and feature pictures are selected 
for their appeal and suitability for young audiences. 

Our theatres have attractive, modern cafeterias, 
another area of development in which we have been 
a leader. Accommodations are scaled to each the¬ 


atre’s capacity, and it is not unusual for as many 
as 1,000 people to he served duringa half-hour inter¬ 
mission period. The wide variety of footl and bev¬ 
erages which must be available and the need for 
serving large numbers of people in a short space of 
time require special management skills which often 
spell the difference between profit and loss. Our 
Company's success in this regard is attested to by the 
fact that a large part of our net earnings front out¬ 
door theatres comes from the cafeteria anti vending 
operations. 

Our drive-in theatre business is a year-round 
one, with all but three locations open for the full 
twelve months. This, [tins geographic diversity, 
minimizes the effect of local weather conditions on 
our earnings. We expect that this segment of our 
business will continue to be an important con¬ 
tributor to gross revenues and income, and we plan 
to expand it through acquisitions whenever they can 
be effected advantageously. 

i\l)()()R IllIATKIS 

One of the most notable trends in the movie 
theatre field during the 50's was the steady erosion 
of attendance between 19-18, when average weekly 
attendance reached 90 million, and 1958, when the 
figure was 39.6 million. Industry experts attribute 
this directly to the growth of television during these 
years and the public's willingness to turn to that 
medium as its major source of entertainment. 

In 1959, however, the decline was arrested and 
total movie attendance started to pick up, reaching 
-12 million for the year. Although final figures are 
not available, it is believed that there was a further 
increase in 1960. Again, the reason is related to tele¬ 
vision. The novelty has worn off. People are return¬ 
ing to the motion picture theatre as a protest againsl 
the scarcity of really good TV fare and because they 
demand the type of entertainment which is beyond 
the small-screen anil lime limitations of commercial 
telecasting. 

And while this total movie audience is increas- 
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ing, a new pattern of attendance is emerging. Movie¬ 
goers are not returning to downtown theatres. Liv¬ 
ing in the suburbs, and even working there, they 
find it far more convenient to seek recreation in 
areas which are easily accessibie and which provide 
adequate parking space. Furthermore, the new' sub¬ 
urban theatres are more comfortable and more 
attractive than their downtown counterparts. They 
show top-quality films, frequently first-run. The 
downtown theatre has lost its competitive edge. The 
majority of our present theatres are in resorts, 
where all of the public's time is available for leisure, 
or in suburban population centers where they are 
benefiting from these new audience demands. 

Based on our successful experience in this field, 
we are confident that there is a profitable future for 
indoor theatres and that the greatest potential lies 
in well-selected suburban locations — more specifi¬ 
cally, in theatres within shopping centers. Support¬ 
ing this belief is the growing role of the shopping 
center as a focus of regional activity. Centralizing 
business and recreational facilities, a visit to the 
shopping center has become the recognized “one- 
stop" trip for the whole family. A recent survey of 
retail sales shows that, as a result of this new family 
habit, all types of establishments in shopping cen¬ 
ters now' realize about half of their gross revenues 
during evening hours. 

Far from discouraging theatre construction as 
many of them did a few years ago, shopping center 
owners now recognize that a theatre attracts more 
people to the center and is a business-builder tor 
other retailers. Our current expansion program is 
designed to capitalize on this trend. One of Amer¬ 
ica's first shopping center theatres was the one 
opened by our Company in the fall of 1951 at 
Shoppers' World in Framingham, Massachusetts. Its 
gross receipts have shown a steady growth and in 
19(H) were more than three and a half times those 
of the theatre's first year of operation. 

During the past several months, we have opened 
three new shopping center theatres — at Pompano 
Beach, Sarasota and Daytona Beach, Florida. Profits 
already are being realized and we expect that, like 


all shopping center installations, they will continue 
to show a rising trend as the centers themselves 
grow in popularity with residents of their areas. 

Tvo additional shopping center theatres are 
now under construction and scheduled for early 
completion — one at Orlando, Florida, and one at 
Menlo Park, New' Jersey. Sites for three more have 
been selected, and negotiations are under way for 
a number of additional locations. 

The shopping center theatres combine drive-in 
convenience with the latest concepts in design, in¬ 
cluding wide-screen viewing and living room com¬ 
fort. These advanced features, plus the mediocrity 
of much television fare, should help to accelerate 
the increase in total theatre attendance. 

We believe our current program will establish 
the Company as the largest shopping-center-theatre 
chain in the country and that this activity will have 
increasing impact on our future progress. 

Boh'uvc (Tvii-.rs 

Bowling has grown from a group of small, some¬ 
times disreputable, individual enterprises six short 
years ago to a billion dollar industry today. Accord¬ 
ing to the Athletic Institute, it is now second only 
to boating as a participant sport. Surprisingly 
enough, it has over one million more devotees than 
fishing, which was long considered America's most 
popular pastime. 

There are now about 27 million regular bonders 
in the United States, well organized into bowling 
teams and leagues based on every conceivable social, 
educational and business group, and the figure is 
increasing at the rate of approximately 13 per cent 
annually. A total of 50 million is projected for 1965. 

As the number of bowling participants has 
grown, their character also has been changing. Once 
considered a predominantly male sport, it has now- 
become an activity for both sexes and all ages. 

Bowling center operators and the manufac¬ 
turers of bowling equipment have done much to 
bring about this increased acceptance. Automation, 
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luckpins and candlepms, tor instance — are popu- 
. Indications are that the more thrilling tenpin 
ne will provide a large number of regular bowlers 
d converts from the duck and candlepin games. 

Initially, our Company is concentrating in New 
gland with its bowling center operations. Our 


urban Medford, Massachusetts, a 2-1-lane center at 
Westerly, Rhode Island and a-18-lane center at Belle- 
rose, New York — are already in operation. Addi¬ 
tional centers are to be opened early in 19(51 at West 
Roxbury, Gloucester and Westport. Massachusetts. 

Our present program covers fifteen centers, 
with a total of 500 lanes, concentrated mostly in the 


H'riA.TO ftA. 


its in operation before the end of the 1961 fiscal 
ar, and to complete the program within the next 
o years. Many of our centers will provide spe- 
ilty restaurant facilities, and cocktail lounges 
tere local regulations permit, and all will have 
xlern vending facilities, further increasing their 
aactiveness and earning power. 




Fiscal 1960 was a year of great progress for 
General Drive-In. We have increased our financial 
strength, maintained our previous level of earnings, 
launched a major expansion program now in full 
swing, and in the larger sense moved our Company 
into a position where it can capitalize on the sub¬ 
urban population and leisure-time trends. 
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GENERAL DRIVE -IN CORPOR ATION 


CONSOLIDATED BALANCE SHEET October31, i960 


ASSETS 


Current Assets 

Cash. §2,692,576 

Marketable securities — At cost (Market value $19,760). 27,585 

First purchase money mortgages — Due within one year. 72,400 

Sundry deposits and receivables. 103,141 

Concession inventories — At cost. 65,077 

Other current assets. 93,488 

§3,054,267 


Investments and Advances 
Unconsolidated affiliated companies — 

At underlying book value (Note I). $678,905 

Other-At cost. 101,485 780,390 


Fixed Assets —At cost —Net o£ accumulated depreciation 
and amortization (Note 2). 4,742,893 


Other Assets 

First purchase money mortgage — Due after one year. $237,245 

Deposits on leases. 176,852 

Other. 195,535 


609,632 

$9,187,182 


Hie accompanying notes are an integral part of this statement. 
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LIABILITIES AND STOCKHOLDERS’ EQUITY 

Current Liabilities 

Long-term debt — Due within one year . 

Accounts payable . 

Accrued taxes (Note 3). 


Deferred Income (Note 4) 


Long-Term Debt (Note 5) 


Stockholders’ Equity 
Common stock — No par value (Note 6) 


Authorized — 1,470,000 shares 

Issued - 853,369 shares. $1,186,857 

Capital surplus. 10,000 

Retained earnings (Notes 1 and 7). 5,492,701 

$6,689,558 


Less: Treasury stock — 6,016.5 shares —At cost 


The accompanying notes are an integral part of this statement. 


$ 294,398 
418,400 
568,097 
$1,280,895 


208,475 


1,021,371 


6,676,441 

$9,187,182 
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GENERAL DRIVE-IN CORPORATION 

AND SUBSIDIARY COMPANIES 


CONSOLIDATED STATEMENT 

OF INCOME AND RETAINED EARNINGS Year Ended October mo 


Revenues. 

Costs and Expenses. 

Operating costs . 

Administrative expenses ... 
Depreciation. 

Operating Income . . 

Capital gains — Net. 

Income Before Federal Income Taxes . 
Provision for Federal income taxes . 


38,139,965 


34,034,698 

2,528,570 

400,410 6,963,678 


3U76.287 


91,913 


31,268,200 

486,306 


Income After Federal Income Taxes . 3 781,894 

Equity in net income of unconsolidated affiliated companies . . 88,359 


Net Income (Equal to 51-03 per share of common stock, based upon 

847,352.5 shares outstanding at October 31, 1960). 3 870,253 

Retained Earnings — November I, 1959 

(Increased by 3347,521 to give effect to undistributed equity in uncon¬ 
solidated affiliated companies at that date) . 4,790,832 

Adjustment of prior years’ taxes. 13,588 

Dividends paid... (181,972) 

Retained Earnings — October 31, 1960 . 35.492,701 

( ) denotes red figure 


The accompanying notes arc an integral part of this statement. 
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i\ O I' E S TO T H E ¥ I X A X C: I A I, S T A T E M E X T S 


Note 1 PRINCIPLES OF CONSOLIDATION — All wholly owned subsidiaries are included in the consolidated statements. 
All intercompany accounts have been eliminated in the statements. Companies in which the Company owned 50% of the out¬ 
standing stock have not been consolidated. 

The policy of the Company had been to state its investment in 50% owned unconsolidated affiliated companies at cost. 
Effective November 1, 1959 the investment in these affiliated companies was increased by 5347,521 to reflect the underlying book 
value oE the Company's investment in such affiliates at that date. 

During the year ended October 31, I960, twenty subsidiaries were acquired through exchanges of stock. These acquisitions 
were deemed to be a pooling of interests and accordingly the consolidated statements include the assets and liabilities and the 
results of operations of these subsidiaries for the year then ended. 

Note 2 FIXED ASSETS PLEDGED — Land costing $170,000 has been pledged as security for a first mortgage payable by the 
lessee of the property. (Note 8) 

Two subsidiaries issued personal property mortgages totalling $52,000 to landlords to secure performance of lessee’s cove¬ 
nants under the leases. 

See Note 5 for fixed assets pledged as security for long-term debt. 

Note 3 FEDERAL TAXES ON INCOME - Provision has been made for all known income tax liabilities of the Company 
and its subsidiaries to October 31, 1960. The Federal income tax returns of the Company and its subsidiaries have been 
examined by the Internal Revenue Service through October 31, 1957. 

Note 4 DEFERRED INCOME—Deferred income consists of the unrealized portion of the gains on installment sales of land 
as follows: 

Net gain, after Federal income taxes, to Ire realized in future years.$161,525 

Deferred Federal income taxes attributable thereto. 46,950 


5208,475 


Note 5 LONG-TERM DEBT — Long-term debt is composed of the following: 


Company 


Amount of 

Interest Annual 

Rate Maturity Payments 


General Drive-In Corporation 
General Drive-In Corporation 
Norwood Theatre Corp. 
Fram-Gard Theatres Corp. of Del. 
Uptown Theatre Corp. 

Laconia Theatres Corp. 

Sum-Pal Inc. 

Smith-Miami Theatre Corp. 
Smith-Miami Theatre Corp. 

Palm Beach Theatres Corp. 
Britton Theatre Corp. 

Detroit West Realty Corporation 


Note payable (A) 

Note payable (B) 

Mortgage payable (C) 
Note payable (D) 

Note payable (E) 

Note payable (E) 

Note payable (F) 

Notes payable (C) 

Notes payable (H) 

Notes payable (I) 

Notes payable (J) 

Land contract payable (K) 


fA% 


5 


9/1/65 $100,000 

6/1/62 22,080 

4/1/76 11,041f 

12/31/61 32200* 

12/31/GI 1,400* 

12/31/61 1,400* 

10/3/61 7500 

11/1/63 30,000 

, r , f4 years at 5,000 
■ J / 1 / G7 \4 years at 11,250 
4/1/61 2575 

4/15/69 12,500 

11/20/61 (L) 75,000 


Balance 

October 31, 1960 


Total 

Long-Term 

$ 500,000 

? 400,000 

35,920 

13,840 

112,724 

107,981 

156500 

124,300 

8,400 

7,000 

8,400 

7,000 

7500 

92500 

62500 

60,000 

55,000 

2575 

106250 

93,750 

225,000 

150,000 

$1,315,769 

$1,021,371 


f Principal and interest. 

I 7% if in default. 

* If maturity is not extended beyond December 31,1961 and payments arc not accelerated, the bal¬ 
ance due must be paid on December 31,1961. 

(A) There was no default in any conditions or restrictions contained in the agreement. See Note 7 for 
restriction as to dividends and stock redemptions. 

(B) Secured by a lease on approximately 26 acres in North Meadows, Hartford, Conn. 

(C) Secured by a lien on real estate in Norwood, Mass. 

(D) Secured by land, buildings, theatre furnishings and equipment. 

(E) Secured by theatre furnishings and equipment. 

(F) Secured by guarantees of various individuals. 

(G) Secured by a first mortgage on fixed assets. 

(H) Secured by a second mortgage on fixed assets. 

(I) Secured by the collateral assignment of a lease for premises. 

(J) Secured by a conditional sales contract covering theatre equipment and lease. 

(K.) Secured by land, located in Oak Park, Michigan. 

(L) The land contract must be fully paid by November 20,1961. 
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Nome 6 STOCK OPTION — Mr. Melvin R. Whitman, general manager, lias an option to buy 5.250 shares of common stock 
at $3.8095 per share. The option was issued in 1959 and terminates February I960. The option provides that 1.050 shares may be 
purchased in any one year during the first live years with a right of cumulation as to shares not purchased in prior years. Flic 
option is not transferable and terminates in the event the optionee ceases to be an employee of ihc Company. 

Norn. 7 RESTRICTION ON PAYMEN T OF DIVIDENDS — A term loan agreement with State Mutual Life Assurance Com¬ 
pany (Note 5) as amended on June 28, 1960 prohibits tile payment of dividends (oilier than stock dividends) or the redemption 
or purchase of any stock of the Company unless, after giving elfcct thereto, consolidated working capital (as defined) will not 
be less than §750,000. There was no default in any of the conditions and restrictions contained in the agreement. 

Note 8 COMMITMEN TS AND CONTINGENCIES — The aggregate minimum annual amount of rentals of the Company 
and its subsidiaries under leases in elfcct at Octolicr 31, I960 for terms expiring after October 31, 1903 was approximately 
§800,000. 

In addition, the Company and its subsidiaries have agreed to pay approximately SI75.000 for const ruction of buildings, 
site improvements, etc. on leased properly. 

The Company and its subsidiaries have executed purchase orders for iKiwling lane Iieds. pinsjiottcr machines and related 
equipment, the total cost of which will lie approximately §1,400,000 against which deposits of S29500 have liccn made. 

The Company has guaranteed the payment of a second mortgage of Medlord Bowline. Inc. (a noualhhaicd coinpain) in 
the amount of S95.000. It has also pledged land costing §170.000 as security for a first mortgage of this Company. 

Medford Bowling. Inc. issued an irrevocable option to General Drive-In CorjKiralion to purchase all of its outstanding 
stock for $95,000. The option is exercisable until February 1975 and provides for the plac ing of this stock with an escrow agent 
to guarantee performance under the option. 


To the Board of Directors 
General Drive-in Corporation 


We have examined the consolidated balance sheet of General Drive-in Corroration and iLs subsidiary companies as or 
Octolrer 31. I960 and the related consolidated statement of income and retained earnings for the vear then ended. As to a 
number of subsidiaries and as to some of the unconsolidated affiliated companies we have accepted the rcinirts of other inde¬ 
pendent public accountants. 

During the year ended Octolicr 31, I960 twenty subsidiaries were acquired through exchanges of stock. These acquisitions 
were deemed to lie a jiooling of interests ami accordingly the consolidated balance sheet as of Octolicr 31. 1960 anti the related 
statement of income and retained earnings for the year then ended include the assets and liabilities and the results of operations 
of these subsidiaries for the year then ended. Our examination was made in accordance with generally accepted auditing 
standards, anti accordingly included such tests of the accounting records anti such other auditing procedures as we considered 
necessary in the circumstances. 

In our opinion, based upon our examination as described aliove and the rc|xirls of other independent public accountants, 
the aforementioned financial statements anti the notes thereto present fairly the financial position of General Drue-is Corpo¬ 
ration anti its subsidiary companies as of Octolicr 31, 1960 anti tile results of their operations for the year then ended, in 
conformity with generally accepted accounting principles applied on a basis consistent with that of the preceding year. 

J. K. L-isser Sc Company 


New York. New York 
January 31,1961 
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